LOYALTY VILLAGE

YJIEH KJIYBA ART VILLAGE SILVER GOLD

5% 10% 15%

BbIAAETCA NPU OBMEHE HA CTATYC Y/IEH K/TYBA ART BbIJAETCA NPU OBMEHE HA CTATYC SILVER U
VILLAGE W MPOWBAHWUM OT 7 10 10 HOYEW UK MPOXMBAHUM OT 15 [10 30 HOYEM U/IM CYMME

CYMME NPOXWBAHWA 150 000 PYB, MOTPAYEHHbIX B MPOXMBAHWA 250 000 PYB, MOTPAYEHHbIX B

KANEHOAPHOM roay KANEHOAPHOM roay

YC/I0BUA: BbIAAETCA NPU 3ANO/IHEHHOW AHKETE HA CAMTE HE
MEHEE, YEM 3A 3 AHA A0 3AE3[A B OTE/b

10 % CKMAKA HA MPOXWUBAHWE M A0N. YCNYTU 15 % CKMAKA HA NMPOXUBAHUE 10%
OTENA: PECTOPAH DACHA, LA FERMA, APEHA BAHW, HA 0ON. YCNYTN OTENA: PECTOPAH DACHA, LA
KOHAWTEPCKWUE U3AENINA N BbINMEYKA VILLAGE FERMA, APEHAA BAHW, KOHAUTEPCKME U3AENUA U

CKMAOKA OON. YCNYTN OTENA: PECTOPAH DACHA, LA FERMA, APEHOA | MARKET 5% HA | BbINEYKA VILLAGE MARKET, YCNYTWU SPA YCIIYTH,
BAHW, KOHAUTEPCKME U3AENUA U BbINEYKA VILLAGE MARKET SPA YCNYTW, MUHW-BAP B HOMEPE MWHW-BAP B HOMEPE
YYACTUE B MPOMO AKLIMAX ART VILLAGE CLUB, ART WELLNESS CLUB, YYACTUE B MPOMO AKLIMAX ART VILLAGE CLUB, ART | YYACTUE B MPOMO AKLIMAX ART VILLAGE CLUB, ART
VILLAGE MARKET WELLNESS CLUB, VILLAGE MARKET WELLNESS CLUB, VILLAGE MARKET
KOMMNIMMEHT OT OTENIA

PAHHWI 3AE3/, U NO3HWI BbIE3N,
*YTOYHATb BO3MOMHOCTb HA RECEPTION OTENA

*CKUJIKA HE CyMMHPYIOTCSI C ISHCTBYIOIIMMH aKIMSIMH U CIICHHAIBHBIMHU NPEIIOKESHHSIMU
*CKUIKH HE PACIPOCTPAHSIOTCS Ha MPOKUBAHUE B (DUKCHPOBAHHBIC 3a€3/1bI

*CKHMZKA W IIPUBIJUIETHHU IPEIOCTABILIETCS HCKIIFOUUTENBHO IIPH HHANBALYTEHOM OpOHHPOBAHUH I10 TenedoHy 1 MecceHmkepax. He
MPEIOCTABIISICTCS Ha KOPIIOPATHUBHBIC, CBA/ICOHBIE, JIFOOBIC TPYIIOBBIC 32€3/IbL.

CKHZKH 110 KIIyOHO# KapTe He PaclpoCTPaHsIOTCS Ha IPOXKMBAHKE U APYTUE YCIyTH, 3a0pOHUPOBAHHBIC OT IOPHANYCCKHUX JIML HITH
HOCPETHUKOB™®

Hcnons3ys xiryOHyro kapTy, Bel cornamaerecs ¢ ycaopusamu nporpammsel LOYALTY VILLAGE u naete cornacue Ha 00paboTKy U
XpaHeHne Bammx mepcoHanbHbIX JaHHBIX.

i monmyvenus ckunku B orene, pecropane DACHA, LA FERMA, WELLNESS, ART BAHU, HeoO0X0auMO NpeIbsSIBUTH KIyOHYIO
kapty. Eciu uek ysxe BblnucaH, a Bel He pebsaBUIM KIIyOHYIO KapTy — CKUIKa He OyzneT npenocrapieHa. Ckuika B pecTopaHax U 6apax
HE PacIpoCTPaHAETCs Ha KOPHOPATHBHEIE, OaHKETHBIE, MeponpusTis cBbime 10 gen. Ckuaka Oyaer mpeaocTaBlieHa TONBKO MPH YCIOBHH
NpeIBapUTENHHO OIUIAYeHHOT 0 3aKasa (1 rocreit O0e3 mposkuBaHus, a Taroke it pesusenToB ART WELLNESS CLUB, y4aBcTBYIOIIMX

B IIPOrPaMMe TIPHUBHIICTHIT)

B ciyuae nepexona Ha HOBBIH ypoBeHb yuactus B mporpamme LOYALTY VILLAGE cymiectByromnias KiyOHast KapTa Mpy 3TOM JTOJDKHA
OBITh IlepeiaHa Ha peceniuH oTens Apt Bumnamx Kia0.

VYcioBus npenocTaBieHus: CKUI0K M NPUBUIETHI 110 KITyOHBIM KapTaM MOT'YT ObITh H3MEHEHbI aiMUuHUCTpanueid Apt Bumamk Kinab.
AKTyanbHas HHpOpMaIKs Bceraa A0CTyImHa Ha caite orenst Apt Bunramk Kia6.
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